
Caregiver Advertisement Analysis 

General observation: 

 Most websites that are soliciting caregivers have a similar color theme of using white and 

light blue. This makes sense since the color white is often associated with purity and cleanliness. 

The color blue is associated with tranquility and reliability. Another common theme is the 

selection of music. The four caregiving agencies that I looked at contained uplifting piano 

melodies they’re attempting to evoke a happy but calm emotional state.  

 

The majority of the demographic of online advertisements appear to have young women play the 

role of caregiver in these ads. Also, one recurring theme I have noticed is that most of these ads 

use elderly Caucasian women to represent the patient/client. I only found a handful of 

advertisements that contained a male caregiver. 

Almost all the advertisements for caregivers that I have seen contain people laughing and smiling 

in the video and pictures. The videos such as the Visiting Angels and Comfort Keepers mention 

how it's a privilege to be able to work as a caregiver and they talk about their wonderful 

connections with the clients. As someone who used to be a caregiver and CNA, this feels a bit 

predatory because they’re depicting caregiving as an always positive interaction and 

environment. In reality that is not the case, as caregiving is a difficult occupation to have and 

there are a lot of sad and harsh interactions that caregivers have to endure. It took me an hour of 

searching for caregiver advertisements to come across a flier that accurately explains what 

caregivers go through. This infographic is one of the few pieces of media that explain the 

negative effects of working as a caregiver, it explains the physical and emotional cost of working 

as a caregiver. Most of the ads emphasize the positive outcomes of these jobs and completely 

ignore or quickly brush off the negative impacts on the caregiver 

  

https://www.visitingangels.com/employment
https://www.comfortkeepers.com/offices/california/thousand-oaks/careers/jobs/ckfi/job/3b8fe7f9-723a-4754-bf7c-35cab9d9f0b4
https://healthlinemedia.com/insights/the-importance-of-acknowledging-the-alzheimers-caregiver-journey


Some images used for caregivers show them being quite physical with their patients/clients such 

as hugging them from the back or physically embracing each other. While touch can be an 

important way to convey trust and compassion, the degree to which it is being represented in 

these images and videos is not appropriate. Teepa Snow’s Worksafe does an excellent job 

describing why caregivers should be cautious with touching. The reason why you must be 

cautious with physical touch is that the visual sense of people with Alzheimer’s disease becomes 

significantly impaired over time, and they can become easily startled by their limited field of 

view. Also, their personality and behavior can make them feel more agitated or uncomfortable to 

touch. I know as caregivers, we often make the mistake of touching people’s shoulders, arms, or 

back when we’re trying to offer help and we fail to realize that these actions can activate a 

person’s fight or flight response. I feel that images and videos, such as the one below, can 

reinforce some behavior that can become problematic. 

 

 

 

 

 

  

 

 

 

https://youtu.be/b1KUM2Db8Bs


 I was only able to find a couple of advertisements such as the image below that include 

the negative aspects of caregiving. Also, unlike most ads, it includes statistics and clearly states 

the roles and responsibilities of caregivers. The added perspective from how the patient sees the 

caregiver is a nice addition since most of the ads describe how the caregivers see their 

occupation vs the point of view of the people who are receiving the care. 

 

 

 

 

 

 

 

 



Links: 

 

Psychology of White Link  

How to Use the Psychology of Colors When Marketing Link 

 

Caregiver websites and images analyzed: 

 

Visiting Angels websites and video ads 

Link 

Comfort Keepers website and video ads 

Link 

How to Write Caregiver Job Ads That Bring in More Applicants 

Link 

John Hopkins caregiver info website: 

Link 

 

https://www.treefrogmarketing.com/color-psychology-white/
https://smallbiztrends.com/2014/06/psychology-of-colors.html
https://www.visitingangels.com/employment
https://www.comfortkeepers.com/offices/california/thousand-oaks/careers/jobs/ckfi/job/3b8fe7f9-723a-4754-bf7c-35cab9d9f0b4
https://corecubed.com/how-to-write-caregiver-job-ads/
https://www.hopkinsmedicine.org/health/caregiving/being-a-caregiver

